
American Public Works Association’s double gate fold 
cover highlights the PWX show’s events & sessions.

For many associations across the United States, annual and bi-annual conferences are the 
biggest events of the year. Effectively advertising about the conferences, educational events, 
speakers, exhibitors, etc. can determine the overall success of the conference. That’s why 
getting creative with your print advertising can be the boost you need to increase those 
attendance rates!

APWA’s Reporter Magazine decided to create a double gate fold on their cover to boost 
attendance and educate the reader on their upcoming expo, the Public Works Expo. APWA 
approached their Royle Account Executive with this challenge and while looking to keep 
their production costs low. The Account Executive’s expertise in print production suggested 
utilizing a double gate fold on their magazine’s cover to promote their early bird registration 
discount and expo details on the inside folds of each front and back side cover.  

The printed front cover is designed with an additional page attached, and trimmed 0.125” 
shorter, so the additional cover can be folded within the front cover. APWA also decided to 
print their double gate fold cover on an uncoated paper stock, for a unique tactile experience 
that stands out to the reader. The cover’s design puts the Public Works Expo front and center, 
with a clear call-to-action to register online and utilize the early bird discount by acting as 
soon as they’ve received their magazine. After each issue was released, APWA’s Reporter 
Magazine saw a 12% increase in registration to their event by utilizing the early bird 
discount displayed on the cover! APWA also saw an increase in attendees signing up for 
educational sessions, due in part to the session descriptions displayed on the inside cover of 
the double gate fold. Their success could not have been possible without the collaboration 
with their Royle Account Executive.

Promote Your 
Conference with a 

Double Gate Fold Cover

About Us
Our goal is to be viewed as a leading resource of print and digital solutions, helping 
our clients choose the right blend of mediums to execute their marketing strategies. 
As multi-channel marketing and communication tactics continue to evolve, Royle will 
press forward with investments in new technologies and equipment; keeping our 
clients and Royle on the forefront of this evolution.
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