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ABOUT DIGIMARC

Based in Beaverton, Oregon, Digimarc enables businesses and governments worldwide to enrich 

everyday living with the means to identify all forms of content, including audio, video, packaging, 

and imagery. We develop solutions, license intellectual property, and provide development 

services to global business partners across a wide range of industries. Digimarc holds a large 

and growing intellectual property portfolio that spans the breadth and depth of innovation in 

digital watermarking and content identification, with over 800 issued US and foreign patents.

We want to enrich everyday living with our patented intuitive computing platform. By giving 

all forms of media and many everyday objects a digital identity, we help consumers and 

organizations to easily access digital content when, where, and how they want it.

Digimarc is partnering with industry leaders worldwide to bring convenience, simplicity and 

enhanced experiences to users’ interactions with media and the physical world.

A Leading Innovator & Technology Provider
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What is a Digimarc Barcode?
Digimarc Barcodes are imperceptible identifiers for images, audio and packaging that allow 

mobile devices, retail point-of-sale scanners and software applications to recognize media 

and objects with speed and precision. They accelerate check-out times, improve customer 

experience and empower content owners to identify their work anywhere it may be found.

`

Attract readers to print 
and digital properties

Bridge your print and 
digital content

Create more creative, 
interactive campaigns

Produce more 
impactful stories

Give advertisers new 
ways to promote

Grab readers attention 
and engagement
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Create an Account

Step 1

Create a new account in the Digimarc Barcode Manager

Step 2

Select the type of barcode you need

Step 3

Upload and enhance you media, and you’re ready to go!

digimarc.com
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Digimarc Discover Platform Overview
Launch the Digimarc Discover app and get started today! There are 

no long-term contracts or high prices to negotiate. We’ve created 

the Digimarc Discover ID Manager to be easy, affordable and 

accessible. You can instantly set up an account and begin creating 

many new and exciting experiences from print and audio. Engage 

your consumers with an entirely new way to experience your brand 

and take immediate action on your products or services!

Digimarc Discover uses multiple content identification technologies - digital watermarking for 

print and audio plus QR code and barcode detection - to give mobile devices the ability to see, 

hear and engage with all forms of media.

Simply point the mobile device at a Digimarc-enabled advertisement, article, package, retail sign, 

television or radio commercial to trigger brand-defined mobile experiences. Digimarc Discover 

offers a new means of visual and audio search, delivering a wealth of rich media experiences 

and capability on the computing devices we carry with us 24/7 - our smartphones.

ENGAGING 

SOCIAL CONTENT

CONSUMER 

INTERACTIONS

SEO AND 

INBOUND LINKS
TRAFFIC 

AND SALES
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At the core of Digimarc Discover is patented digital watermarking technology. Digimarc IDs 

are imperceptible patterns that can be embedded into print, audio, video and packaging. 

The pattern is not visible to people but mobile devices, POS image scanners, computers and 

networks can detect it.

For consumers, detection of Digimarc 

IDs is made possible by using Digimarc 

Discover-enabled mobile applications 

(iOS/Android).

We were looking for the WOW! 
factor, and we found it with 
Digimarc. Everyone loves to 
soak in a great photo of a 
Mustang, but watching a photo 
come alive? That’s a whole new 
level of emotional connection.

Advertisements are a native part 
of the House Beautiful brand 
experience - they inspire our 
readers to design and create. 
Digimarc gives our advertisers a 
means to multiply ad effectiveness 
by deepening engagement.

Once the application is launched, 

users need only point their mobile 

device toward Digimarc-enabled 

content to instantly access related 

online experiences.

Digimarc Discover Platform Overview

- President / Latcha+Associates - Senior VP / Hearst Design Group
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The ID Manager provides an easy, affordable way for publishers, retailers, brands and 

others to use the embedding software and set up mobile services. Anyone can go to 

digimarc.com/manager, set up an account, create a project and start embedding digital 

identities into images, design elements, text blocks or audio.

The ID Manager includes tools for organizing projects and producing reports to track 

user activity. A Digimarc ID costs $50 and remains active for one year from the date of 

purchase. IDs can be extended annually for an additional $50 maintenance fee.

Digimarc Discover Platform Overview

A backend database which 

connects the Digimarc 

ID to the corresponding 

consumer experience. 

Interactions with enabled 

content are captured for 

reporting.

The Digimarc Discover 

app is a free download on 

the iTunes App Store and 

Google Play. SDK options 

are also available.

A web-based service that 

enables the fast and easy 

embedding of DIgimarc 

IDs into images, design 

elements, text blocks and 

audio with tools to manage 

projects and track results

Routing & ReportingMobile ApplicationsID Manager

1 2 3
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Identity Requirements & Guidelines

For example, a newspaper may embed a digital watermark in an image on the Sports page to 

connect readers to a video of an interview featuring a star player. The reader will know the image 

is “interactive” because of the presence of the Circle D symbol indicating the opportunity to 

“Discover” more about the article. The Circle D symbol corresponds to the same Circle D symbol 

used to launch the mobile application or Digimarc Discover feature.

We’ll use the Digimarc “D” symbol as an example of a Digimarc ID created 

and embedded into print media to be scanned by the reader. The image ID 

is used to indicate the presence of digitally watermarked content within an 

application, that can be used to detect or “Discover” the watermark within 

content. When used alone, its purpose is to provide a visual cue to educate 

consumers and communicate an opportunity to “Discover” something 

related to content or objects of interest.

The watermarked image designed to 

enhance print & online content
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Communicating the Presence of Digitally 
Watermarked Content

The recommended symbol size in print is 
1/4” in diameter. The only exception is for 
web use denoting a watermarked image, 
where a black Circle D is inside a white 
circle at 1/4” diameter.

The symbol can be used inside, adjacent 

or underneath the watermarked image. 

We recommend when the entire page is 

watermarked, the symbol should be placed 

in the lower outer corner of the 1/4” from the 

bottom and side, respectively. If only a section 

of the image/page is watermarked, we suggest 

the symbol be placed in the lower outer corner 

of the watermarked image.

In printed pieces, the Circle D symbol can notify the user that the image is digitally watermarked 

and that related information is available. Accessing the connected online content requires 

focusing the Digimarc Discover App on the image or tint box to access the additional content.

Size

Symbol Placement

1/4” print 1/4” web
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The symbol should appear darker on 
light backgrounds and lighter on darker 
backgrounds. Digimarc IDs are able to carry 
color in their symbol, be careful of yellow, 
magenta, and other colors that may appear 
similar to the symbol’s background.

Below is an example of a method indicating that content contains a digital watermark and can 

be interacted with using a mobile phone.

Color

This image uses a Circle D 

within the lower right hand 

corner of the watermarked 

image to show it has connected 

content.

This image uses a Circle D 

with descriptive text about the 

enhanced online content below 

the watermarked image.

Example
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Digitally Watermarked Marketing Materials

The Circle D symbol may also be used as a branding element of printed marketing materials 

to:

• Promote to your customers and uses that your product or offering is enhanced by

Digimarc Discover technology.

• Educate consumers of print marketing materials, such as brochures, advertise- 

     ments, catalogs, flyers, cards, etc. that the marketing material itself is Digimarc 

    enabled and connects to additional online content.

The Digimarc Discover brochure uses watermarked background tints to link text to 

online interactive content. Both the tint background and the blue underlined text 

informs the reader the text area is watermarked and will connect them to additional 

content using the application on their smartphone.
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This section compiles our best practice recommendations to help ensure every print-to-mobile 

campaign is a success.

Compelling post-
scan experiences 
(aka The Payoffs)

Clear identification 
of watermarked 
content

Concise and 
consistent 
reader education

Print publishers of all persuasions - magazine, book, catalog, direct 

mail, and more - are embracing Digimarc Discover to provide their 

consumers with seamless print-to-mobile campaigns. In 2012, 

41 different magazine titles and a handful of books and catalogs 

chose Digimarc to enhance reader engagement with editorial and 

advertisements. After reviewing the best performing campaigns, we 

have concluded each one possessed the following three key elements:

1

Best Practices Introduction

2 3
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Every time you include digital watermarks 

in your publication you will need to include 

instructions for downloading the Digimarc 

Discover app. You will also need to provide 

your readers with directions on how they can 

scan digital watermarks and find mobile-

optimized content within your publication. 

The instructions should be visible and 

remain in a consistent location where your 

readers can easily find this information.

For instance, avoid placing instructions 

for downloading the app in the front of the 

publication in one issue and in the back of 

the publication in the next issue. Successful 

implementations of Digimarc Discover have 

included educational material on or near 

the Table of Contents with watermarked 

articles highlighted in bold or a separate 

color. Additionally, many publications have 

provided a separate listing of their interactive 

content along with the corresponding page 

number they are on.

Reader Education

Digimarc recommends the reader 

education include the following:

• Instructions on downloading

the mobile app

• Simple directions on how to

scan the watermarked content

• Clearly denote how watermark

content is identified in the

publication
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The Post-Scan Experience (The Payoff)
A post-scan experience is enhanced content a consumer receives after scanning a watermark 

embedded within media. After scanning a watermark with a mobile device, a consumer is 

taken to a specific URL that corresponds with the watermarked image, icon or text. The mobile 

experience provides additional information, assistance, discounts and/or entertainment to the 

consumer.

Payoffs allow brands & publishers to create engaging & interactive experiences from 
print such as:

Types of Payoffs

Contribute to the news by voicing 

your comments and uploading 

photos to share.

Receive discounts, coupons 

or giveaways by scanning 

watermarked advertisements

View related videos online that 

would normally be disconnected 

from the magazine.
Download recipes, add ingredients to 

shopping lists, and learn preparation 

techniques from professionals.

Share articles, photos or product 

information with your friends, or 

save them for later.

Purchase products or services 

directly from printed stories and 

advertisements.
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Create payoffs which are mobile-optimized. A payoff that is difficult to view and interact 

with on a mobile device creates a poor user experience. Readers are less likely to revisit 

payoffs if they are not designed specifically for mobile devices.

The Importance of Creating Compelling 
Payoffs

Mobile-Optimized Experiences

Most Popular Scan Incentives
14%

26%

26%

It’s essential that the payoff consists of 

persuasive, interactive, and engaging 

content that will create a relationship 

with the user and delivers added value. 

Valuable payoffs increase brand loyalty, 

consumer engagement and gives users 

an incentive to use it again. Payoffs are 

a chance to provide exclusive, rich media 

content to a captivated audience.

25%

Products Details

Video

Shopping-related

Sweepstakes

Compelling payoffs should be engaging; however, they don’t need to be complex. Readers 

enjoy simple activities like watching a short video or a quiz, poll, or trivia game.

Ease of Use

Readers are more likely to 

scan a watermark if they 

receive something of value 

in return.

Create a Scan Incentive
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Some of your readers have 
not had an opportunity 
to experience interactive 
content on their 
smartphones and tablets. 
Users will immediately 
be turned off if they have 
a disappointing initial 
experience interacting with 
a payoff. If a reader does not 
see the benefit of a payoff, 
they are more apt to not 
scan the rest of the digitally 
watermarked content in your 
publication.

Create a 
Memorable 
Experience

Start Small Test. Test. 
Test

Start with a few payoffs 
and see how your 
readers respond. Then 
develop new payoffs 
based on which are most 
successful.

Most importantly, test each 
of your payoffs and digital 
watermarks before you 
go to print. Make sure the 
correct URL is assigned to 
your payoff and the payoff is 
mobile-optimized correctly. 
Payoffs can look different 
depending on the type of 
mobile device and operating 
system the reader is using. 
You should test payoffs and 
watermarks on different 
devices and operating 
systems before your content 
is live
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Case Study: Bag Makers

Bag Makers participated in several phone training sessions with Digimarc’s Professional Services 

team to understand the process of creating interactive bags. Digimarc offers intuitive workflow 

and a direct connection to online mobile content. “The technology works well with our printing 

processes and is easy for our artists and production teams to understand and implement,” said 

Sandford.

Creating an Engaging Promotional Tool is Easy

While Bag Makers had incorporated QR codes into bag imprints upon customer request, 

the company did not proactively market QR codes as an offering. “QR codes often 

appeared to be an after-thought, tacked on to the end of a project, rather than being a 

thoughtful, integrated design component,” said Maribeth Sandford, CEO of Bag Makers.
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Case Study: Bag Makers

Bag Makers initially heard about 

Digimarc Discover when a customer 

sent a pre-production sample order 

containing a Digimarc ID and wanted 

to know if it could be included on the 

bag. Bag Makers tested incorporating 

a Digimarc ID with its 4-color 

ColorVista imprint process. Initial tests 

proved successful. After receiving 

positive feedback from several 

distributors regarding the possibility 

of offering this as a solution, Bag 

Makers decided to move forward with 

adding Digimarc technology into their 

own marketing mix.

Bag Makers uses the Digimarc Discover ID Manager 

to quickly and simply embed digital identities 

into artwork to connect customers to a plethora 

of mobile experiences including video, product 

information and social media sites. The added 

benefit is that these digital IDs are invisible to the 

human eye but can be easily detected with the free 

DIgimarc Discover mobile app.

“A key part of our brand promise is innovation,” 

said Sandford. “We’re known for our creative bag 

designs, and we’re always looking at new and 

exciting solutions to offer customers. Promotional 

bags are great marketing vehicles, as they have 

large imprint areas for companies to feature their 

artwork and because they are so mobile - people 

carry their bags around with them which raises 

visibility. However, standard printed bags are fairly 

static. With Digimarc Discover, we realized we 

could help our customers amplify the value of their 

imprinted bags.”

With Digimarc, Bag Makers is able to give physical 

bags a digital identity, elevating them from static 

items to interactive marketing tools capable of 

connecting customers to relevant, on-demand 

content.
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Bag Makers also sees benefits to using Digimarc Discover in self-promotions. The company 

uses Digimarc-enabled bags as promotional contest items at industry tradeshows. Attendees 

scan the bags to be instantly taken to a mobile web experience that announces whether they 

have won a gift card. While bags are always popular giveaways at tradeshows, adding such 

interactivity enhances the draw. When an attendee passing by learns that by simply scanning 

the bag artwork (not a QR code) they can potentially win a gift card, they are motivated to stop 

and learn more. While scanning the bags, Bag Makers employees have time to discuss products 

and explain how the technology can be applied to ColorVista orders.

Bag Makers’ primary goal for using Digimarc is to continue to be an industry leader by offering 

new, innovative technology to offer their distributors a way to differentiate themselves among 

their customers. They are the first supplier in the promotional products industry to offer this 

solution, and the company helps educate distributors about the benefits. Since Bag Makers 

introduced their interactive promotional bags, other suppliers in the industry have jumped 

on board and are now offering the technology as well. “We’re proud to have led the way,” said 

Sandford. Digimarc Discover helps Bag Makers distinguish itself from a sea of competitors but 

has also helped the company support its distributors by positioning them as creative strategists 

rather than sales people selling strictly on cost.

“Digimarc has helped open doors for our customers to new sales opportunities,” said Sandford. 

“Distributors have told us that presenting interactive bags has helped them get meetings with 

companies at which they couldn’t previously get in the door. Showing them new, cutting-edge 

technology gives them the ‘wow factor.’”

Case Study: Bag Makers

Leading the Way to More Opportunities
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Lessons Learned

Getting Started is Easier than You Think: Implementing Digimarc’s

solution into Bag Makers’ existing workflow was easier than anticipated. 

The company’s designers and production teams were able to integrate the 

technology into their printing process and found the Discover ID Manager 

simple and user-friendly.

Think Outside the Box: Don’t be afraid to try emerging

technologies to enhance your product’s value, Bag Makers learned 

that innovative thinking can lead to additional opportunities in a niche 

market such as bag imprinting.

Be Your First Customer: The most successful way to sell and learn

a new solution is to apply it to your own business. By creating Digimarc-

enabled bags that led people to a sweepstakes at a tradeshow, Bag Makers 

witnessed first-hand how to engage customers with Digimarc Discover.

Case Study: Bag Makers
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